Chapter 7 questions


1. What is the best method for researching declining attendance at a local performance venue? How would you design the data collection and analysis?
a. 
1.  How would you use the Internet to gather information on satisfaction with service at a specific spa resort?
b. 
1. What ethical issues are involved in gathering personal information from attendees or participants of events? How can they be overcome? 
c. 
1. How can technology contribute to developing new research techniques? What advances in research methodology can you predict for the future?
d. 































Chapter 8 questions 
1. Which typology would you choose, McCarthy’s re-crafted 4Ps or Liebermann’s 4Cs to characterize the entertainment industry? Why?
a. 
1. How would you explain the difference between integrated and convergent communication strategies to a client who asks?
b. 
1. Which positioning strategy is best for a new product that is emerging into a large category of entertainment brands?
c. 
· 
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